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Throughout the Millennium Student Center, the smell of 
delicious fried food and sounds of 
melodic R&B music filled the air as 
the University of Missouri-St. Lou-
is kicked off Black History Month 
with the Soul Food Celebration on 
February 1.
UMSL students and faculty 
members were able to grab a plate 
and load it as full as they pleased 
from the pans of prepared soul food. 
Soul food is a traditional Southern 
African American type of meal. The 
foods available at the event includ-
ed fried favorites such as fried okra, 
fried catfish and chicken wings, 
sides such as macaroni and cheese, 
biscuits, corn and mashed sweet po-
tatoes and various types of cakes for 
dessert. Sodexo and campus cater-
ing provided the soul food for the 
event.
Ashlee Roberts, assistant di-
rector of the Office of Student In-
volvement, coordinates community 
and diversity service initiatives for 
UMSL and organized the Soul Food 
Celebration as well as all the other 
2018 Black History Month events. 
While February is National Black 
History Month, preparation for all 
the events started last fall by UMSL 
organizations such as the Black Stu-
dent Organization, Black Business 
Student Association, Associated 
Black Collegians and the Office of 
Student Involvement.
The Association for the Study 
of African Life and History issues a 
theme for Black History Month ev-
ery year. This year’s theme is “Af-
rican Americans in Times of War.” 
One event in particular that goes 
along with that theme is I, Too, Sing 
America: Black Patriotism in the U.S. 
The event takes place on February 
20 in the MSC at 7 p.m.
“This event is really timely con-
sidering everything happening with 
Colin Kaepernick and his stance, 
people advocating for black lives 
matter, being accused of not caring 
about the country and not being pa-
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Undergraduate and gradu-ate students in the College 
of Business might see a change in 
their fall schedules this year. The 
change in format is on a trial basis to 
try to better accommodate student 
schedules to help them graduate on 
time. It would change the majori-
ty of classes to 8-weeks instead of 
16-weeks. The pilot program would 
be in effect during the 2018 to 2019 
academic year. 
Associate Dean of Undergrad-
uate Studies Michael Elliott dis-
cussed the reason for the change to 
develop more flexible schedules. He 
said, “The current undergraduate 
evening offering is rather disjoint-
ed and unreliable. The number of 
dedicated evening students has de-
clined due to the popularity of on-
line courses.”
Elliott continued, “Budgetary 
decisions have led to the elimination 
of low enrollment sections. There-
fore, students struggle to construct 
an efficient graduation path when 
relying exclusively on in-person 
courses. Our evening MBA students 
face some of the same frustrations. 
Most students can take only three or 
six hours per semester which pro-
longs the program.”
The change would offer a twice 
a week meeting or once a week 
meeting during the 8-week course. 
The course would keep the same 40 
hours of contact with the student if 
they were meeting once a week for 
16 weeks. The twice a week courses 
would meet Mondays and Wednes-
days or Tuesdays and Thursdays 
from 6 to 8:30 p.m. The once a week 
offering would be Monday, Tuesday, 
Wednesday, or Thursday from 6 to 
10 p.m. The 16-week schedule would 
meet once a week from 6 to 8:30 p.m. 
Mondays, Tuesdays, Wednesdays, or 
Thursdays. 
The 8-week classes would also 
offer sequenced related courses to 
be offered back to back in one se-
mester. For example, the required 
Marketing 3700 course would be 
offered the first part of the fall se-
mester and the elective Marketing 
3710 could follow in the second part 
of the semester. 
 During the fall semester there 
will be approximately 80 under-
graduate and Master of Business 
Administration classes scheduled 
in the evening. Of those, Elliott ex-
pects 75 percent of those courses 
will be in the 8-week format. Elliott 
believes that more online classes 
will transition to the shorter format 
in the future. 
Elliott explained the time frame 
for the transition to this 8-week pi-
lot run of classes. Elliott said, “Cur-
rently we are working with the 
newly formed UMSL|NOW (nights, 
online, and weekends) marketing 
program to promote the 8-week 
schedule in the Fall 2018 schedule. 
At the end of the semester, we will 
assess enrollments and get feedback 
from faculty and students.” 
Elliott said he has been work-
ing with faculty to make sure the 
8-week sessions go smoothly in the 
fall. He said, “Our faculty has been 
involved in this process since the be-
ginning.  We survey faculty and stu-
dents about their preferences for 
8-week versus 16-week formats.  In-
structors have worked with course 
designers to modify their courses 
to the new 8-week format as well as 
the CANVAS learning management 
system. Aside from some pedagogi-
cal changes, faculty have embraced 
the challenge of delivering course 
content in innovative ways.”  
Steve Moehrle, professor and 
chairman of accounting, compared 
the classes to the 8-week offerings 
accounting has in the summer ses-
sion. Moehrle said, “We will be de-
livering in the semesters proper, the 
same course that is delivered in the 
8-week summer session.  Hence, 
this is not a huge leap.”
There will be several account-
ing classes in the fall in the 8-week 
format: Financial Accounting in 
the MBA program, Financial Ac-
counting and Reporting I, Finan-
cial Accounting and Reporting II, 
Financial Accounting and Report-
ing IV, Tax Research. Moehrle said, 
“The class will be accelerated.  Es-
sentially, students need to treat their 
8-week classes as the equivalent of 
two classes.”
This pilot will not affect when 
students are able to sign up for class-
es. Students are able to sign up for 
both 8-week class periods during 
the regular registration period for 
each semester. 
The College of Business holds an 
international accreditation through 
the Association to Advance Colle-
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Nuanced (adjective): subtlety or refinement; a subtle 
difference in meaning. 
  
Sentence: This Wednesday, 
come listen to the stories 
of death row exonerees, 
Joe Amrine and Reggie 
Griffin. The event will help 
you develop a nuanced 
understanding of the criminal 
justice system and the death 
penalty.  ("Two Death Row Exonerees: Death is Not Justice," 
February 7, 12:30-2, MSC B.)
presents
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triots,” Roberts said. “It will pull in 
historical contexts of patriotism as 
well as contemporary issues.”
Music fans will want to check 
out Soul’d Out on February 9 and 
Black Umfolosi on February 17. 
Soul’d Out takes place in the MSC 
and features vocalists, spoken word, 
musicians, visual artists, and more 
in celebration of African Americans 
in the arts. Black Umfolosi is an aca-
pella group that  will be performing 
at the Touhill Performing Arts Cen-
ter. Black Umfolosi specializes in 
imbube music, gumboot dance and 
Zulu dance and has toured exten-
sively across the U.S. as well as Eu-
rope, Canada, Australia, and Asia.
Film enthusiasts will have mul-
tiple opportunities to watch im-
portant African American movies 
as well. The documentary “Am I: 
Too African to be American or Too 
American to be African?” will be 
shown at the Student Government 
Association Chambers on February 
8 and “The Immortal Life of Henri-
etta Lacks” will be shown in the SGA 
Chambers on February 16. UMSL is 
also offering tickets to see the up-
coming Marvel film “Black Panther” 
at 24:1 Cinema on February 18.
Roberts stresses that while Black 
History is a celebration of African 
American history and culture, the 
events can—and should—be enjoyed 
by people of all cultures.
“Black History Month pro-
grams are open to everybody,” Rob-
erts said. “Black history is American 
history and while we have this des-
ignated month, it is for everyone to 
learn about black history.”
Black History Month also pres-
ents an opportunity for students to 
learn about subjects that the school 
systems generally tend to overlook.
“Black students are not learn-
ing about [black history] aside from 
their families and the likelihood 
that non-black students are is even 
lower. Students are certainly not 
learning about [black history] in the 
schools beyond Martin Luther King 
Jr. and Rosa Parks,” Roberts said.
Almost every event for UMSL’s 
2018 Black History Month is free 
and open to the public with events 
happening multiple times a week. 
giate Schools of Business (AACSB) 
for business and accounting pro-
grams for both undergraduate and 
graduate levels. Moehrle believes 
this new format would not affect 
this accreditation. “We have plen-
ty of face-to-face time with the stu-
dents. If a student is going to take 
two classes, this really just changes 
the order,” he said.
Moehrle continued, “Under 
the old model, they had each class 
for 75 minutes twice a week for 16 
weeks. Under the new model they 
will have one class twice a week for 
eight weeks, and then the other class 
twice a week for eight weeks. Hence, 
the students can fully concentrate 
on the one course for the eight 
weeks rather than dividing their at-
tention among the two courses for 
the sixteen week semester.”
In the long run, Elliott believes 
that there will be a greater variety 
of options for the diverse group of 
students the College of Business at-
tracts. Elliott said, “The College of 
Business offers a variety of cours-
es and delivery modes to its diverse 
student groups. For our traditional 
undergraduate students, we expect 
to maintain a 16-week format during 
the day. For distance learners, the 
College of Business has been offer-
ing a completely online undergradu-
ate degree completion program. For 
adult undergraduates and MBA stu-
dents, we plan to transform our en-
tire schedule to 8-weeks during the 
evenings.”
Elliott continued, “In the end, 
we believe that the 8-week format 
will increase demand for our eve-
ning offers, increase the number of 
sections offered, and speed up the 
time to graduation for many of our 
students.”
It is also possible that should the 
College of Business pilot program 
prove popular, other colleges may 
adopt the 8-week schedule as well. 
“We hope that if the College’s pilot 
is successful, the rest of the campus 
will adopt the 8-week format in the 
evening. For our adult and evening 
students, it’s important that UMSL 
can deliver a cohesive, coordinated 
schedule that fits their needs,” El-
liott explained.
For those interested in more in-
formation, please contact the Col-
lege of Business Undergraduate 
Business Programs and Graduate 
Business Programs advising offices 
in Anheuser-Busch Hall.
The following is a series of dai-ly crime and incident reports 
issued by the University of Missou-
ri- St. Louis Police Department be-
tween January 25 and 31.
January 26: At 7 a.m. at the Mil-
lennium Student Center, an UMSL 
student was detained for question-
ing by another agency. The student 
was released to the U.S. Marshall's 
office. At 8:30 p.m., UMSL staff 
members reported multiple con-
tacts made by a former UMSL stu-
dent at Woods Hall. 
January 27: At 11:12 a.m., an 
auto accident between two vehicles 
occured at parking lot E. No injuries 
and minor damage reported. 
January 28: A non-student was 
arrested for domestic assault  at 
8:08 a.m. at Mansion Hill. Later, the 
non-student was released to St. Ann 
Police department for outstanding 
warrants. 
January 29: An Express Scripts 
employee was transported to the 
hospital via ambulance after ex-
periencing numbness at 7:12 a.m. 
from the Express Scripts campus. 
At 2:30 p.m., a metro link passen-
ger was transported to the hospital 
via ambulance at their request after 
feeling delusional. At 5:13 p.m., an 
UMSL student reported a parking 
permit stolen from their vehicle at 
the MSC North Parking Garage.  At 
8:30 p.m., UMSL PD assisted Nor-
mandy PD with a robbery/car-jack-
ing on the parking lot of Mansion 
Hill. At 11:14 p.m., a pair of glasses 
were found on a shuttle bus and turn 
in to UMSL PD. 
January 30: An UMSL student 
reported at 2:15 p.m. a flag stolen 
from their parked car on lot E. At 
2:15, An umsl student reported a 
lost set of keys in or around the West 
Drive Garage. At 10:14 p.m., a deb-
it card was found and turned in to 
UMSL PD at the Mercantile Library. 
The owner was notified. 
January 31: At 5 p.m., an UMSL 
student refused medical attention 
after complaining of side pain in the 
MSC. At 9:30 p.m., an UMSL stu-
dent refused medical attention af-
ter suffering an allergic reaction at 
the Recreation and Wellness Center. 
UMSL PD responded to a report of 
an individual wearing all black that 
ran when approached by an UMSL 
student at Mansion Hill. The sub-
ject could not be located. 
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The University of Missouri-St. Louis Recreation and Wellness 
Center made a change to improve 
the quality of their customer experi-
ence. On February 1, the Recreation 
and Wellness Center opened a brand 
new personal trainer lounge for stu-
dents, faculty, staff, and clients.
The lounge is an addition to all 
of the RWC’s current amenities, of-
fering clients a more personal expe-
rience in training and rehabilitation. 
After the opening of the RWC in 
2015 with state of the art training 
equipment and facilities, UMSL has 
been working to keep their space 
as up-to-date as possible in order 
to fulfill the needs of their broad 
clientele.
Before the opening of the 
lounge, the personal trainers would 
meet with their clients in the lac-
tation offices, offering little space 
for any advanced screening pro-
cess that may be necessary. Danny 
Provencio, coordinator of fitness 
and wellness for RWC, provided 
insight on the switch to the new 
space. He said, “We just wanted a 
more open space for our trainers 
and clients to come in to have more 
room for assessments.”
The personal trainer lounge al-
lows the trainers a fuller experi-
ence with their clients, having more 
room to conduct functional move-
ment screenings. Though the space 
used to be Jamba Juice and is slowly 
transitioning to the personal trainer 
lounge, it currently has a pneumat-
ic air workout machine, a scale, and 
various other machines to record 
and track progress for clients.
The new space might also in-
spire a spark in interest for person-
al trainer jobs among students, and 
Provencio is ready. “We have per-
sonal trainer workshops so no one 
needs to be certified right away,” he 
said.
The personal trainer lounge is 
located on the second floor of RWC 
down the foyer from the entrance by 
the front desks.
UMSL RWC Adds 
Personal Trainer 
Lounge
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Amber Daniels, senior, media studies, stood on stage and 
introduced board members of the 
Marketing Club this past Tuesday 
in the Social Sciences & Business 
Building to start off the club’s year 
with a meet and greet.
Daniels, the president of the 
Marketing Club, led the meeting 
along with her teammates Davon-
te Anderson, senior, media stud-
ies, vice president; Melvin Taylor, 
senior, media studies, treasurer; 
and Lysa Young-Bates, graduate, 
non-degree, communications chair 
and Student Government Associ-
ation representative. The group 
highlighted important components 
in successful marketing careers.
According  to Daniels, “Intern-
ships, being able to network, and 
marketing looks good to future 
employers.”
There were two featured speak-
ers who offered insight on these 
skills. The first speaker was Haim 
Mano, associate professor of mar-
keting and marketing department 
chair. Mano’s main focus is net-
working and digital marketing. Ac-
cording to Mano, there will be a new 
certificate coming soon for students 
to acquire. The new certificate is a 
digital social media track certificate, 
and he encouraged marketing stu-
dents to see the importance of the 
certificate for future career oppor-
tunities. Everything in the market-
ing world is becoming more digital 
and this certificate will help bene-
fit marketing students according to 
Mano.
Alice Layton, instructor of en-
trepreneurship and social entrepre-
neurship and director of education 
for The Mission Center L3C, was 
the second speaker of the night. 
Layton proposed that marketing 
students should be interested in a 
social entrepreneurship minor be-
cause “media and communication 
are vital to social entrepreneurship.”
Layton was a hit among the 
Marketing Club because of the in-
ternship information she offered to 
students. While it was not a market-
ing internship, the experience and 
knowledge students could gain were 
empowering. The Marketing Club 
encourages other clubs and studies 
like Layton, to share their knowl-
edge. Doing so will allow the club 
to have more information and help 
students overall. This is something 
that Daniels prides the Marketing 
Club for doing.
Daniels said, “I believe in com-
ing together for a bigger picture and 
features
Rachel Thompson, sophomore, undeclared, joined the Student 
Government Association at the 
University of Missouri-St. Louis as 
a Senator in the fall.
Thompson said, “I was a fresh-
man, I really didn’t know too much 
about events that were going on 
here on campus.”
Thompson missed the election 
process for the Senate in the spring, 
so she filled an open position in the 
fall. “Sean Burkett, the President of 
SGA, sent out an email. He was say-
ing that he needed senators. I sent 
in an application.” Thompson was 
notified that she was awarded the 
position.
Thompson’s position took a lit-
tle getting used to. She said, “I really 
did not know too much about pol-
itics, plus I was never involved in 
any clubs in high school. I was not 
used to that kind of a responsibility 
or commitment. I was kind of over-
whelmed about my senate and com-
mittee duties in the beginning trying 
to understand what a committee 
was, and learning the parliamenta-
ry jargon was a challenge.”
Thompson sits on the Recruit-
ment, Admissions, Retention, and 
Student Financial Aid Committee 
and the Assessment of Educational 
Outcomes Committee.
After learning the ropes in the 
fall semester, Thompson is ready 
to get to work in the spring semes-
ter. She said, “I feel like I definite-
ly understand my role a lot better. I 
am understanding how I can make 
an impact on SGA. I think my role 
is more officially defined for me. Of 
course, I’m still learning going to 
the different committee meetings 
and going to the university commit-
tee assembly meetings. They all help 
me learn more.”
One more committee that 
Thompson serves on is an internal 
committee to restructure SGA. The 
numerous meetings and research 
done last semester and this semes-
ter have proved enlightening to 
Thompson. She said, “I know more 
about politics and the U.S. Constitu-
tion now. I understand more about 
how the Constitution plays a role 
in what we want SGA to become. 
I have a lot more knowledge about 
how our government is run.”
She continued, “I asked so many 
questions during restructure meet-
ings, because I just did not know 
what was being said. I love being on 
restructure.”
The SGA Restructure committee 
is working to have a draft of the re-
vised constitution done by February. 
An open forum was held February 
2 in the Millennium Student Center 
Room 313 at 2 p.m.
Thompson is looking forward to 
the campaign process in the spring. 
She said, “I have to get ready to start 
campaigning for next election in 
March. I’m not really sure about the 
process in the future, but I’m look-
ing forward to it.”
Thompson is working on her 
undergraduate degree at UMSL. 
She said, “I’m undecided right now; 
even though I like politics, I don’t 
wish to major in political science. 
I want to double major in French.”
While her future career plans 
might be undecided right now, 
Thompson is sure of one thing. “I 
really want to have an impact,” she 
said. “I hope I can use skills that I 
learned in SGA to help people who 
don’t have a voice.”
Thompson continued, "I loved 
that SGA gave me the ability to have 
my voice be heard on campus and 
to be a voice for others. I am excited 
to help make the necessary chang-
es to improve the lives of UMSL's 
community."
Rachel left a message for the fu-
ture students of UMSL. She said, 
“For the incoming freshmen, you 
can do it. We need the younger gen-
eration, because you’re the future of 
UMSL.” 
SGA Senator Spotlight: Rachel Thompson
Rachel Thompson hopes to use the skills from SGA to help people who don't have a 
voice. 
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Marketing Club 
Gives Students the 
Tools They Need to 
Succeed
Katelyn Chostner
Brand Marketer
continued on page 8
SSM Health Medical Group has opened a new location on the University of  
Missouri – St. Louis campus. Specialties include family medicine, geriatrics,  
women’s health, obstetrics and gynecology.
Some same-day appointments are usually available. 
Most insurance plans accepted. 
SSM Health Medical Group
7840 Natural Bridge Road
St. Louis, MO 63121
314-833-3546
Pictured from left:
Valerie Walker, MD  
Family Medicine
Hamnah Siddiqui, MD  
OB/GYN
Kinsey Dinnel, MD  
OB/GYN
ssmhealth.com
©2018 SSM Health. All rights reserved.  MG-STL-17-382771  1/18
UMSL PATIENT CARE CENTER
A new medical office for patients of all ages.
Stay connected  
with MyChart®
Schedule appointments and get  
test results with MyChart.
Available 24/7 online or as an app.
MG_STL_17_382771_UMSLclinic_5x8.25_AD.indd   1 1/31/18   3:03 PM
Harold Crawford
Brand Marketer
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The Maze Runner series is fi-nally concluding, and they are 
doing it with a bang.  
Thomas (Dylan O’Brien) leads 
escaped Gladers on their final and 
most dangerous mission yet. To save 
their friends, they must break into 
the Last City, a WCKD-controlled 
labyrinth that may turn out to be the 
deadliest maze of all.
Released January 26, “The 
Death Cure” had a stunning open-
ing week, becoming the highest 
grossing film of the weekend. It is 
no surprise, considering the long de-
lay that kept audiences in suspense. 
The movie was originally supposed 
to be released in February 2017, but 
20th Century Fox postponed the 
release after the film’s star Dylan 
O’Brien was injured and hospital-
ized during filming.
“The Death Cure” is receiving 
mostly praise from the audience, 
kicking “Jumanji: Welcome to the 
Jungle” out of its number one spot 
for the first time in three weeks. The 
trilogy is also soaring overseas, and 
it’s clear why. Everything you asso-
ciate with the Maze Runner series 
is delivered one last time in their fi-
nal movie.
There are three movies in the 
series: “The Maze Runner” (2014), 
“The Scorch Trials” (2015), and now 
“The Death Cure” (2018), but the 
plot for the third movie felt overly 
simple. Sure, summaries will men-
tion finding a cure, searching for 
answers etc., but the main plot was 
for Thomas and the gang to retrieve 
Minho with a few other stories hap-
pening along the way. Meanwhile, 
WCKD, the main antagonist orga-
nization is still on the loose. People 
would expect taking down the or-
ganization that put Thomas and the 
others in the maze in the first place 
would be the main plan but “The 
Death Cure” treats WCKD as more 
of an annoyance they face when 
trying to get back Minho. But lucky 
for Thomas, another underdevel-
oped and ambiguous group, whose 
name wasn’t really mentioned or 
cared about, happens to take down 
WCKD.
Besides this seemingly random 
group that helps Thomas get into 
the Last City, the movie had a couple 
questions that went unanswered. 
But every movie has its questions, 
and overall, it had all the key ele-
ments that make up a good ending 
for a trilogy.
At 143 minutes, “The Death 
Cure” runs on the longer side, but 
the intense action helps move the 
plot effortlessly along. Ever since 
the first movie, this series has craft-
The Grammys, much like the Emmys, often give awards to 
artists that some of the public may 
like, even though tons of critics, fans, 
and other artists strongly disagree 
with the choice. A perfect exam-
ple of an artist so vehemently dis-
agreeing with the award choice was 
in 2009 at the MTV Video Music 
Awards, when Kanye West jumped 
on stage, took the mic from Taylor 
Swift, and declared that Beyoncé 
had “one of the best videos of all 
time.” Of course, this is an extreme 
situation that does not happen of-
ten, although Kanye did attempt 
another interruption when Beck 
won “Album of the Year” in 2015. 
Had Kanye attended the Grammys 
this year, he may have felt compelled 
to undertake a similar stunt, in sup-
port of either Khalid or SZA, both of 
whom deserved the “Best New Art-
ist” more than its recipient, Alessia 
Cara.
There are a number of problems 
with the Grammys’ choice this year, 
the first being that Alessia Cara is 
not a “new” artist, having broken 
into the U.S. and Canadian main-
stream radio about three years ago. 
At that time, Questlove was cham-
pioning her as a new artist, and she 
appeared on The Tonight Show 
with Jimmy Fallon. Her perfor-
mance that night was mediocre at 
best, with her appearing to lip sync 
instead of singing live. Furthermore, 
she has been a household name in 
her native Canada for several years, 
which almost makes calling her a 
“new” artist an insult. While I am 
glad that a Canadian finally won the 
award, overlooking SZA and Khalid 
makes those that voted for her as 
“Best New Artist” appear out-of-
touch with current popular music 
trends.
Another huge problem with 
this year’s Grammys was the over-
whelmingly male-dominated cat-
egories, and the eventual male 
winners of all but one of them. 
In the past, the awards ceremony 
has been criticized for focusing on 
mostly white males, as have been 
many other awards shows. This 
year, the nominations included a 
more diverse selection of artists, like 
SZA, Khalid, Kendrick Lamar, and 
Jay-Z, but the winners were most-
ly male and mostly white. The only 
category that had a female winner 
was “Best New Artist,” but Alessia 
Cara is a white Canadian artist. Es-
pecially this year, with the #MeToo 
campaign being so popular on Twit-
ter, we should have seen more wom-
en and minorities taking home the 
Grammy statuettes.
While it is nice to see an artist 
like Bruno Mars take home so many 
awards, this is yet another problem 
with the Grammys. Why not spread 
that love around a bit, giving their 
due to other artists who were just as 
deserving as Mars? Fortunately for 
Alessia Cara, Mars was not includ-
ed in the nominations for “Best New 
Artist.” Those artists were Ales-
sia, SZA, Khalid, Lil’ Uzi Vert, and 
Julia Michaels. Right away, two of 
those artists should be ignored - Lil’ 
Uzi Vert due to the fact that he was 
a new artist in 2016 (also because 
he’s terrible), and Julia Michaels 
because who in the world is Julia 
Michaels? That only leaves SZA 
and Khalid as valid choices for this 
year’s winner, and either one would 
have been an understandable, justi-
fiable pick for “Best New Artist.”
Khalid is truly a brand-new art-
ist, with his first hit single, “Lo-
cation,” becoming an overnight 
sensation with a bump on Snapchat 
by Kylie Jenner on his high school 
graduation day. His first studio al-
bum dropped last year, and he has 
been appearing on tracks by Kend-
rick Lamar and others for a couple of 
years now. He makes true pop music 
that has crossover appeal for many 
different genres. This album is cer-
tified platinum, and MTV declared 
him “Best New Artist of 2017.” Had 
the Academy been paying attention 
to popular music trends, they would 
have likely voted him as winner in-
stead of Alessia Cara.
SZA also dropped her debut stu-
dio album last year, to much critical 
acclaim. She has been recording for 
a few years, but her first major hits 
and mainstream popularity began 
last year. Her album is an interest-
ing combination of neo-soul, alter-
native R&B, ambient hip hop, and 
funky, electro jazz that makes for 
great baby-making music. In terms 
of a new artist, she truly stands out, 
due to her genre-bending music and 
passionate, sexually-charged lyrics. 
Her album, “Ctrl,” was included on 
numerous “Best of 2017” lists, and 
deserves all the attention and praise 
it received. She would have been a 
valid recipient of the “Best New Art-
ist” award as much as Khalid. Either 
choice would have been smarter, 
better, and more well-received than 
Alessia Cara.
Get with the times, Grammys, 
and award the diversity that is pres-
ent in modern-day music in your 
nomination and decision process. 
Next year, let’s have categories that 
are truly representative of the beau-
tiful diversity in the arts. Let’s have 
an award show that gives awards to 
those most deserving of the award 
that year, not because of some pre-
vious snub or other undecipherable 
reason. The ball is in your court, Re-
cording Academy, so please get with 
the times. We will be waiting.
arts & entertainment
Michelle Reynolds
Staff Writer
Maze Runner’s 
Death Cure is Going 
Out with a Bang
SZA Overlooked in “Best New Artist” 
Category at 2018 Grammys
Mike A. Bryan
Staff Writer
SZA at 2018 Grammys.
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For more information, visit The Current website at www.thecurrent-online.com.
Sexual harassment and sexual assault have been the focus of a recent surge of media attention.
Join The Current and Dr. Zoë Peterson, Associate Professor of Psychological Sciences and direc-
tor of the Sexual Assault Research and Education Program, for a conversation on this important
issue.  Dr. Peterson will briefly present research findings that both support and counter some of the
media messages related to sexual harassment and assault. Discussion will address similarities
and differences between sexual assault/harassment in Hollywood versus on college campuses,
campus policies and responsibilities in relation to sexual harassment/assault, and what constitutes
appropriate versus inappropriate sexual behavior.
The New York Times feature that will serve as the jumping off point for the conversation is “What
the Weinstein Effect Can Teach Us About Campus Sexual Assault” which can be found at:
goo.gl/HUVhXS
* Cookies/dessert and beverages provided to the first 25 students.
The Current
UMSL’S INDEPENDENT STUDENT NEWS SOURCE SINCE 1966
“What’s Current Wednesdays” is a monthly forum for faculty and student discussions about current events, co-
sponsored by The Current and the New York times, with support from Community Outreach & Engagement at UMSL.
Wednesday, February 7, 2018 - 2 PM
MSC Century Room C For Cookies and Conversation*
What’s
Current
Wednesdays
Continued on page 8
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The University of Missouri-St. Louis women’s basketball team 
took to the road to face Lewis Uni-
versity on February 1. 
The Flyers came into the match-
up red-hot on a 10-game win streak 
and are currently the East Division 
leader in the Great Lakes Valley 
Conference. UMSL is not a slouch 
either, being the Central Division 
leader and sporting its own five-
game win streak. The game was a 
good challenge for both teams to 
test their skills against top compe-
tition and potential GLVC Tourna-
ment opponents.
The game was a tough one for 
UMSL, as would be for any other 
team when your starting point guard 
has an off night. Sammie Sproul, se-
nior, business administration, had 
one of her worst performances of 
the season. In 34 minutes of action, 
Sproul went 0-8 in field goals, five 
of which were three-point attempts. 
Typically, Sproul is the most danger-
ous three-pointer shooter on the 
team. Although she was off in scor-
ing the ball, she continued to do the 
little things to help her team win. 
She contributed three rebounds 
and one block, which means she 
was able to do what she could on 
defense.
When you miss shots, especial-
ly three-pointers, it opens a team up 
to get destroyed in the paint. Lewis 
really jumped on UMSL in the first 
period and dominated in the paint. 
UMSL came out in the second pe-
riod with Alex Laporta, freshman, 
business administration, and Jordan 
Fletcher, senior, marketing, both 
down in the paint. The Lady Tri-
tons adjusted and took control of the 
paint back. UMSL escaped the first 
half down by only four points while 
shooting 38.7 percent from the field.
The second half started and 
it was anyone’s game. But Sproul 
was still in her shooting funk, and 
the Flyers were able to widen the 
gap. The third period ended with 
the score 58-42 and the Flyers 
thought they had the game in the 
bag. Someone would need to step 
up for UMSL to have a shot. Kait-
lynn Henning, junior, nursing who 
has become “Weapon X,” took over 
the game in the fourth period. Hen-
ning totaled 18 points, 3 rebounds, 
3 assists, 1 steal, and the game win-
ning three-pointer would be the de-
ciding factor. The Tritons outscored 
the Flyers 15-1 over the last 2:45 in 
the fourth and final period with an 
offensive surge to secure the victory. 
The final score was 66-63.
The Tritons went on to play 
Wisconsin-Parkside, February 3. 
The Rangers have been an awful 
team coming into this game with a 
record of 8-15 overall and 4-7 in the 
GLVC. They are also ineligible for 
GLVC Championship Tournament 
& Divisional Championship because 
of conference sanctions. This would 
lead you to believe the red-hot Tri-
tons would come into the game and 
dominate, and that is exactly what 
the Tritons did on the road.
Most of the scoring was done 
by two players. Fletcher and Arielle 
Jackson, junior, biology and com-
munication, combined for 46 points 
of the 77-63 win against the Rang-
ers. Both had season highs; Fletch-
er with 25 points, 8 rebounds, and 
1 assist, and Jackson with 21 points, 
3 rebounds, and 1 assist. Talk about 
“letting the big dog eat,” as Chris 
Duncan would say. Fletcher also 
achieved her 600th career rebound 
in the game. She is just the third 
player in the program’s history to 
do so.
The Lady Tritons next game is 
their Lace Up for Cancer game at 
home versus Indianapolis, Febru-
ary 8 at 5:30 p.m.
sports
Roderick M. Wilbon
Sports Editor
Lady Tritons Basketball is Unstoppable
Alex Laporta makes the layup in the paint. 
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Amazon, Berkshire Hatha-way, and JPMorgan Chase 
announced that their companies 
would be entering into a partner-
ship to create better healthcare for 
their workers. The mega-firms have 
been short on specifics, but insur-
ance analysts have said that would 
likely be funding their own health 
insurance. 
Many big companies do that 
nowadays, but this merger is poised 
to utilize Amazon’s massive distri-
bution network to deliver better 
healthcare for consumers. The Unit-
ed States government spends more 
per capita on healthcare than almost 
every other first world nation, yet 
consistently lags behind in citizen 
health and life expectancy. 
Although the plans are still 
largely unclear, insurance compa-
nies were sent a few minor shock-
waves at the marketplace. Express 
Scripts reported a 7 percent drop 
after the announcement, alongside 
other major insurers like Cigna and 
Anthem, which fell 3 percent. 
Bezos, now the richest man in 
the world, recently gained $2.8 bil-
lion dollars in a single day after Am-
azon stock rose 2.5 percent. Now, 
with a net worth estimated to be 
around $118 billion dollars, Bezos 
wants to change healthcare for his 
workers. Roughly 40 percent of 
their employees lack job benefits 
and security, due to Amazon’s prac-
tice of hiring workers indirectly to 
escape liability.
Amazon recently opened a mas-
sive new corporate office space in 
Seattle for its high level workers, 
the most recent addition to the four 
billion dollar headquarters. After 
St. Louis was effectively eliminated 
from the running to host Amazon’s 
second headquarters, personally I 
was relieved. Parts of urban Seat-
tle have been taken over by Ama-
zon’s sprawling $4 billion campus, 
and damage to infrastructure like 
roads and bridges, worn down by 
Amazon’s fleet, are to be paid for by 
taxpayers. 
Cities in contention are offering 
massive tax abatement programs 
for Amazon, meaning the retail gi-
ant could pay less taxes in the first 
twenty years than an average small 
business would. The deal is poised 
to benefit Amazon much more than 
the prospective city would, though 
politicians keen to score points 
with the business class would beg 
to differ. 
Amazon has a bad track record 
for undermining wages, jobs, and 
working conditions in their ware-
houses. Nondescript concrete ware-
houses that span football fields in 
length are where workers known as 
“pickers” are expected to find 1,200 
items in a single 10-hour shift and to 
“get on their hands and knees 250 to 
300 times a day,” according to a man 
working as a picker in a Pennsylva-
nia warehouse, who relayed these 
work conditions to The Morning 
Call. These production standards 
are 60 percent higher than industry 
standard, increasing the strain on 
their already overworked and un-
derpaid warehouse employees. 
After Christmas last year, Trump 
called out Amazon for taking ad-
vantage of the United States Postal 
Services’ delivery systems without 
being charged the full amount. 
“Why is the United States Post Of-
fice, which is losing many billions of 
dollars a year, while charging Am-
azon and others so little to deliv-
er their packages, making Amazon 
richer and the Post Office dumber 
and poorer?” Trump tweeted.
It is clear that the company is not 
interested in helping the less fortu-
nate, or really anyone that is not on 
Amazon’s Board. Amazon’s brick-
and-mortar grocery store “Amazon 
Go” reportedly will not accept food 
stamps. 
Will a healthcare system devised 
by a company that has been respon-
sible for these questionable prac-
tices actually benefit their already 
low-wage employees?
opinions & features
Amazon Forms Shady Healthcare Alliance
Kyle Mannisi
Opinions Editor
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UMSL’s Friday Night Flicks Showing 
of ‘Marshall’ is Big Success
Jeff Bezos earned $2.8 billion dollars in a single day last week.
Is there any better way to kick off Black History Month than 
with the showing of a film that con-
veys true, influential events in black 
history? 
At the University of Missou-
ri-St. Louis’ most recent Friday 
Night Flick they let the communi-
ty partake in the viewing of the film 
“Marshall,” a biographical film. The 
movie tells the story of Thurgood 
Marshall, the first African-Amer-
ican Supreme Court justice, and 
one of his earliest cases in which he 
helped a wrongly accused person 
of color to rightfully walk free. The 
movie was first released October 13, 
2017.
The film was shown at 7 p.m., 
free to the public, and had a wide 
variety of free snacks. The event 
was not only successful in drawing a 
crowd, but also did a wonderful job 
bringing the community together 
to partake in a celebration of black 
history.
The event was hosted by Univer-
sity Program Board and The Asso-
ciated Black Collegians. The movie 
was shown in the Student Govern-
ment Association chambers of the 
Millennium Student Center on Feb-
ruary 2. 
No celebration would be com-
plete without awesome snacks, and 
those who prepared this Friday 
Night Flick knew that. The food was 
nothing like the common popcorn 
and candy that are known as mov-
ie-viewing snacks. Rather, they had 
everything from toasted ravioli to 
cookies. Many attendees were very 
pleased with the selection of snacks 
and drinks. The event was definitely 
successful in this area.
The movie itself was a big hit 
with this audience as well. Mia 
Jones, junior, criminology and crim-
inal justice, said that she especially 
enjoyed seeing part of the process 
of a divided nation coming togeth-
er, even in the 1940s. 
Another student, Tyler Priest, 
freshman, psychology, said that he 
appreciated the fact that the film 
was based on true events. He also 
admired the fact that even though it 
was a historical film the actors did 
a good job of bringing it to life and 
making it entertaining to learn.
For many, this was not Friday 
Night Flick. The event was not only 
successful in bringing previous 
moviegoers back, but also extended 
a friendly invitation to those who 
were new and had never attended a 
Friday Night Flick before. The event 
did attract a new attendee who said 
she would be back at another Friday 
Night Flick in the future.     
This Friday Night Flick met ev-
ery expectation and more. The wide 
variety of food made it so everyone 
could get something they liked and 
the atmosphere was very inviting. 
The movie was also enjoyed by ev-
eryone. The film was not only en-
tertaining and a wonderful way to 
celebrate this month, but very ed-
ucating on an important event in 
history. 
Overall the event was a success, 
and made it easy to want to come 
back for more in the future.
Quinn Lucas
Staff Writer
"Marshall" movie poster
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UMSL PATIENT CARE CENTER
A new medical office for students, employees and neighbors.
SSM Health Medical Group has teamed up with  
the University of Missouri – St. Louis to open a  
new location on-campus. This facility provides  
easy-to-access services and exceptional care to 
students, employees, visitors and nearby communities. 
Specialties include family medicine, geriatrics,  
women’s health, obstetrics and gynecology.
Some same-day appointments are usually available.
Most insurance plans accepted.  
SSM Health Medical Group
7840 Natural Bridge Road | St. Louis, MO 63121
To schedule your appointment,  
please call 314-833-3546.
©2018 SSM Health. All rights reserved.  MG-STL-17-382771  1/18
Learn more at:
ssmhealth.com
Stay connected  
with MyChart®
Schedule appointments and get  
test results with MyChart.
Available 24/7 online or as an app.
Valerie Walker, MD  
Family Medicine
Kinsey Dinnel, MD  
OB/GYN
Hamnah Siddiqui, MD  
OB/GYN
MG_STL_17_382771_UMSLclinic_10.25x8.25_AD.indd   1 1/31/18   3:07 PM
Maze Runner is Going 
Out with a Bang
ed its own signature style of dra-
matic, yet extremely stylish action. 
Though the dialogue was nothing 
special, it’s acceptable given the 
genre, the focus more on action and 
considering the characters are too 
busy running. However, the chem-
istry and camaraderie between the 
actors is well-felt by the audience 
and the conflicts the characters 
endured against one another was 
painfully beautiful, showing you 
who they truly are at their darkest 
moments.
Rated PG-13, “The Death Cure” 
is filled with profanity and intense 
violence, but this can be expected. 
Having young people using guns 
and having immaculate fighting 
skills as they rebel against an or-
ganization seems to be a common 
theme amongst young adult movies 
and books like “Hunger Games” and 
“Divergent”. However, the Young 
Adult dystopian trope, while popu-
lar a few years back, is now slowly 
fading away and “The Death Cure” 
felt like the death blow to the genre.
Wes Ball, director of the pre-
vious Maze Runner movies, fin-
ishes the trilogy he started. The 
Maze Runner series has tried to 
outdo themselves with every mov-
ie, making each one bigger: bigger 
sets, bigger stunts, bigger action. 
This movie had all the grandeur of 
a Young Adult movie made in Hol-
lywood: explosions, love, death, and 
drama. It was obvious “The Death 
Cure” was not saying its farewell 
without trying to make the audience 
feel emotions. But after three mov-
ies and four years, the series comes 
to an end. 
Goodbye fellow Gladers.  
Continued from page 5
bigger cause. I feel like if we’re help-
ing each other we will each individ-
ually get recognition, but we will get 
to help other students, too.”
The Marketing Club does not 
only feature speakers with different 
educational backgrounds, but it also 
partners with other student organi-
zations. Some of the student group 
partnerships include the Black Busi-
ness Student Association (BBSA) 
and the Advertising and Public Re-
lations Club. According to Daniels, 
this partnership will give students 
access to tools they need. A future 
partnership with the BBSA will 
help students who are wanting to 
build their resumes for careers. The 
Marketing Club wants to encour-
age students to attend and be better 
prepared for the application process 
their career requests.
 Daniels said, “We are going to 
cosponsor with BBSA, and they are 
doing a resume workshop that is re-
ally beneficial because it’s a work-
shop that will basically tell you if 
your resume is good or not. They 
will have an expert there to help 
students structure and put their re-
sumes together.”
Later in the meeting, the mar-
keting board members instructed 
everyone to retrieve their phones. 
Some student club meetings might 
deject phone usage, but the Market-
ing Club encouraged the practice. 
Daniels asked students to connect 
with the Marketing Club’s social 
media platforms. She told students 
that it was to see which social media 
platform they use the most.
Students were motivated by 
board members to reply to the 
questions posted on the Marketing 
Club’s social media. One question 
was “What do you hope to gain this 
semester through your participation 
in UMSL’s Marketing Club?”
Most of the students’ replies 
were posted on Facebook.  One stu-
dent responded on Facebook with 
“I hope to network with other peo-
ple in marketing related degrees and 
find out about internships.”
Social media marketing is not 
the only thing the Marketing Club 
focuses on. The club also strives to 
make sure students have more ac-
cess to information in the marketing 
and career world. According to Dan-
iels, “Insight is the biggest thing [to 
students] because it’s another fun-
damental learning tool that we need. 
Also, learning leadership, giving stu-
dents the opportunity to be a part 
of a club that will give you the tools 
you need as best we can because we 
are still learning ourselves.”
Any student who joins the Mar-
keting Club will gain insight into 
networking, internships, and mar-
keting, whether they attend one 
event or all of them. The team 
leading the Marketing Club this 
year have the goals and abilities to 
make sure every student wanting 
to learn about marketing will have 
the proper tools to succeed in future 
endeavors.
Continued from page 4
Marketing Club Gives Students 
the Tools They Need to Succeed
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The Young Adult "Maze Runner" concludes after four years.
